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ANEXA NR. 25 — COMISIA DE SOCIOLOGIE, STIINTE POLITICE SI
ADMINISTRATIVE

STANDARDE MINIMALE NECESARE SI OBLIGATORII PENTRU CONFERIREA
TITLURILOR DIDACTICE DIN iINVATAMANTUL SUPERIOR SI A GRADELOR
PROFESIONALE DE CERCETARE-DEZVOLTARE iN SUBDOMENIILE
SOCIOLOGIE SI STIINTELE COMUNICARII, STIINTE POLITICE SI RELATII
INTERNATIONALE SI STIINTE ADMINISTRATIVE CF. ORDIN NR. 6129 DIN
20.12.2016 - CNATDCU

Definitii si conditii

1. Se iau in considerare numai lucrdrile publicate in domeniul stiintelor sociale, stiintelor umaniste si
in domenii de granitd cu acestea.

2. Cirtile, volumele sau dictionarele luate in considerare sunt cele publicate la edituri cu prestigiu
international (categoria Al) sau la edituri cu prestigiu recunoscut (categoria A2), sau care sunt
prezente In minimum 6 biblioteci din Worldcat.

3. Se consideri ca limbi de circulatie internationald; engleza, franceza, germana, italiana si spaniola.

4. Pentru anumite categorii de publicatii (vezi grila de mai jos), se aplicd coeficientul de multiplicare
m, care are urmitoarele valori: 2 dacd publicatia a aparut la o editurd din strdindtate cu peer review
international si este scrisd intr-o limba de circulatie internationala; 1,5, dacd publicatia este scrisd
intr-o limba de circulatie internationald, dar nu a aparut la o editurd din strdindtate cu peer review
international; 1, in restul cazurilor.

5. Bazele de date internationale recunoscute sunt urmaitoarele: ISI Web of Knowledge, SCOPUS,
EBSCO, ProQuest, CEEOL, Ulrich, ERIH, Index Copernicus, CSA, GESIS, IBSS, SAGE, OVID,
ECOLIT, Psychlit, PubMEd, Elsevier, Springerlink, Persee, DOAJ, Jstor, SSRN, REPEC, Informa,
Project MUSE, HEIN Online.

6. n indicd numarul de autori ai unei publicatii la care candidatul este autor sau coautor.

7. Pentru categoria articolelor publicate in reviste “cotate ISI” se iau in considerare doar cele cotate in
ISI Web of Knowledge, fiind obligatorie raportarea codului de inregistrare al articolului (WOS).
Factorul de impact, acolo unde acesta existd, este cel aferent anului in care a fost publicat articolul [1].
8. O publicatie se incadreaza la un singur indicator, ludndu-se in considerare incadrarea cea mai
favorabila pentru candidat.

Note

[1] Informatia este accesibild pe portalul Web of Science, sectiunea Journal Citation Reports.
[2] Sunt punctate articolele publicate in doud din bazele de date internationale din lista
indicatd, pana in 2016, respectiv in 3 baze de date internationale incepand cu 2016.
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Nr. criteriu

Denumirea indicatorului

Formula
calcul punctaj

Punctaj
obtinut

I1.

Articole publicate in reviste indexate in Web of
Science, cu factor de impact f mai mare sau egal cu
0,1:

1. Obadi, D. R., & Tugulea, O. (2026). How is time
spent on TikTok related to electronic word of mouth? A
PESO model approach. Telematics and Informatics
Reports, 23, 100349.
https://doi.org/10.1016/].teler.2026.100349.

WOS: cod de inregistrare nealocat la data depunerii
dosarului.

(F.L: 5,9).

Calcul punctaj = (2+4x5.9)x2/2 = 25,6 puncte

2, Tiru, C. M. Coman, C. Dalban, C. M,
Bitranu-Pintea, V., Anton, M., Gherhes, V., Obadi, D.
R., & Otovescu, A. (2026). Multidimensional analysis of
conventional and

electronic cigarette consumption

Frontiers in Psychology, 16, 1724372.
https://doi.org/10.3389/fpsyg.2025.1724372 . (F.1.: 3,8)
WO0S:001689173700001

Calcul punctaj = (2+4x3.8)x2/8 = 4,3 puncte

3. Obadi, D. R., Gradinaru, C., & Gridinaru, [.-A.
(2026). From understanding to influence: The interplay of
Al literacy, self-efficacy, and trust in predicting
communication students’ Al adoption  and
word-of-mouth.  Frontiers Communication, 10,
1722464,

https://doi.org/10.3389/fcomm.2025.1722464. (F.I.: 2)
WOS:001665968300001

Calcul punctaj = (2+4x2)x2/3 = 6,67 puncte

4. Mirincean, L. M., Csorba, L. M., Obada, D. R,, &
Dabija, D.-C. (2025). Generating electronic word of
mouth (eWOM) in the accommodation sector. Journal of|
Theoretical and Applied Electronic Commerce Research,
20(4), 328. https://doi.org/10.3390/jtaer20040328. (F.L.:
4,5)

WOS:001646836700001

Calcul punctaj = (2+4x4,5)x2/4 = 10 puncte

5. Chasciar, V., Chasciar, D. R., Coman, C., Toderici, O.
F., Iordache, M., & Obadi, D. R. (2025). Migration to
Italy and integration into the European space from the
point of view of Romanians. Genealogy, 9(4), 109.
https://doi.org/10.3390/genealogy9040109. (F.L.: 0,7)
WOS:001646574000001

Calcul punctaj = (2+4x0,7)x2/6 = 1,6 puncte

6. Ghergut-Babii, A.-N., Poleac, G., & Obadi, D. R.
(2025). Challenges for NGO communication practitioners

among students.

in

in the disinformation era: A qualitative study exploring

(2+4xf) x 2/n

Punctaj total
acumulat =
157,03
puncte

Punctaj total
acumulat
dupa
obtinerea
titlului de
doctor =
157,03 puncte
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Generation Z’s perception of civic engagement and their
vulnerability to online fake news. Journalism and Media,
6(3), 136. https:/doi.org/10.3390/journalmedia6030136.
(F.1.:2,5)

WOS:001580137700001

Calcul punctaj = (2+4x2,5)x2/3 = 8 puncte

7. Farte, G.-1,, Obadi, D. R., Ghergut-Babii, A.-N., &
Dabija, D.-C. (2025). Building corporate immunity: How
do companies increase their resilience to negative
information in the environment of fake news? Journal of|
Research in Interactive Marketing, 19(8), 1260-1277.
https://doi.org/10.1108/JRIM-10-2024-0473 (F.I.: 11)
WOS:001416084600001

Calcul punctaj = (2+4x11)x2/4 = 23 puncte

8. Obadi, D. R, & Tugulea, O. (2024). What drives
online impulse buying among Zoomers on TikTok in an
emerging market? A new model based on flow theory.
Frontiers in Communication, 9, 1470327.
https://doi.org/10. fcomm.2024.1470327. (F.I.: 1,6)
WO0S:001318742800001

Calcul punctaj = (2+4x1,6)x2/2 = 8,4 puncte

9. Obada, D. R., Dabija, D.-C., & Campian, V. (2024).
Predictors of social media users’ intention to donate
online towards international NGOs in the fake news era.
Humanities and Social Sciences Communications, 11,
379. https://doi.org/10.1057/541599-024-02900-1. (F.L:
3,6)

WOS:001177385600003

Calcul punctaj = (2+4x3,6)x2/3 = 10,93 puncte

10. Obada, D. R., Dabija, D.-C., & Farte, G.-1. (2024).
Consumer perception towards electronic products from
recycled components in the current geopolitical context:
A structural equation modelling approach. Heliyon, 10(4),
e26475.  https://doi.org/10.1016/j.helivon.2024.e26475.
(F1.:3,6)

WOS:001201915800001

Calcul punctaj = (2+4x3,6)x2/3 = 10,93 puncte

11. Dabija, D.-C., Csorba, L. M., Pop, N. H., & Obada,
D. R. (2024). The impact of extraversion and introversion
on millennials’ propensity to recommend their preferred
fitness center. Behavioral Sciences, 14(1), 22.
https://doi.org/10.3390/bs14010022. (F.L.: 2.5)
WOS:001149242100001

Calcul punctaj = (2+4x2,5)x2/4 = 6 puncte

12. Obada, D. R., & Dabija, D.-C. (2022). The mediation
effects of social media usage and sharing fake news about
companies. Behavioral Sciences, 12(10), 372.
WOS:000872353600001
https://doi.org/10.3390/bs12100372. (F.L.: 2,6)

Calcul punctaj = (2+4x2.6)x2/2 = 12,4 puncte
13. Gradinaru, C., Obadia, D. R., Gridinaru, [.-A., &

Dabija, D.-C. (2022). Enhancing sustainable cosmetics
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brand purchase: A comprehensive approach based on the
SOR model and the Triple Bottom Line. Sustainability,
14(21), 14118.

WOS:000884506400001
https://doi.org/10.3390/sul42114118. (F.I.: 3,9)

Calcul punctaj = (2+4x3,9)x2/4 = 8,8 puncte

14. Obada, D. R., & Dabija, D.-C. (2022). “In flow”!

Why do users share fake news about environmentally

friendly brands on social media? International Journal of

Environmental Research and Public Health, 19(8), 4861.
//doi ij .(FL:4,6)

WOS:000786847400001
Calcul punctaj = (2+4x4,6)x2/2 = 20,4 puncte

I2.

Articole publicate in reviste indexate in Web of
Science, cu factor de impact f < 0,1, sau in reviste
indexate in cel putin 3, respectiv 2 dintre bazele de
date internationale recunoscute sau reviste care au
avut o cotatie nationaldi B sau B+ inainte de 2011,
capitole in volume publicate la edituri cu prestigiu
international (A1) sau la edituri cu prestigiu
recunoscut (A2):

1. Tugulea, O., Obada, D. R., & Barbos, B. (2025). Why
do you use TikTok? Developing measurement scales for
pleasure and functionality from Generation Z perspective.
European Journal of Public Administration Research,
61-70. https://doi.org/10.47743/ejpar.2025-5-5.

Indexare BDI: CEEOL, RePEc, Index Copernicus.

Calcul punctaj = (2x1,5)/3 = I punct

2. Dehue F., Kiser U., Keranova D., Lendzhova V.,
Obadi R., Terziyski M., Voda A. I, & Véllink T. (2023).
Psychological and Social Implications of the COVID-19
Pandemic: A Comparative Analysis of Preventive and
Interventive Measures Taken in Bulgaria, Germany, the
Netherlands, and Romania. Bildung und Erziehung,
76(3), 275-299.
https://doi.org/10.13109/buer.2023.76.3.275.

Indexare BDI: EBSCO (relevant databases), ProQuest
(relevant databases), Ulrich’s Periodicals
Directory/Ulrichsweb.

Calcul punctaj = (2x2)/8 = 0,5 puncte

3. Farte, G.-1., & Obadi, D. R. (2021). The Effects of
Fake News on Consumers’ Brand Trust. An Exploratory
Study in the Food Security Context. Romanian Journal
Of Communication And Public Relations, 23(3), 47-61.
https://doi.org/10.21018/rjcpr.2021.3.333.
WOS:000754043300003.

Indexare: Web of Science — ESCI; Scopus; EBSCO;
ProQuest; DOAJ; CEEOL; ERIH Plus.

Factor de impact la data publicarii: fari.

Calcul punctaj = (2x1,5)/2 = 1,5 puncte

4. Farte, G.-I1., & Obadi, D. R. (2018). Reactive Public
Relations Strategies for Managing Fake News in the

Online Environment. Postmodern Openings, 9(2), 26—44.

2xm/n

Punctaj total
acumulat =
27 puncte

Punctaj total
acumulat
dupi
obtinerea
titlului de
doctor =
13,5 puncte
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https://doi.org/10.18662/po/16.

WOS:000438013100003.

Indexare: Web of Science — ESCI; Scopus; EBSCO;
ProQuest; DOAIJ; CEEOL; ERIH Plus.

Factor de impact la data publicarii: fara.

Calcul punctaj = (2x1,5)/2 = 1,5 puncte

5. Culache, O., & Obada, D. R. (2014). Multimodality as
a Premise for Inducing Online Flow on a Brand Website:
A Social Semiotic Approach. Procedia — Social and
Behavioral Sciences, 149, 261-268.
WOS:000346372600047.

Indexare: Web of Science; Scopus.

Factor de impact la data publicirii: fara.

Calcul punctaj = (2x1,.5)/2 = 1,5 puncte

6. Obadi, D. R. (2014). Online Flow Experience and
Perceived Quality of a Brand Website: InPascani.ro Case
Study. Procedia — Social and Behavioral Sciences, 149,
673-679.  https://doi.org/10.1016/j.sbspro.2014.08.252.
WOS:000346372600119.

Indexare: Web of Science; Scopus.

Factor de impact la data publicarii: fara.

Calcul punctaj = (2x1,5)/1 = 3 puncte

7. Obada, D. R. (2014). Measuring Perceived Service
Quality Offline vs. Online: A New PeSQ Conceptual
Model. Procedia Economics and Finance, 15, 538-551.
https://doi.org/10.1016/82212-5671(14
WQOS:000357094000068.

Indexare: Web of Science; Scopus.

Factor de impact la data publicarii: fara.

Calcul punctaj = (2x1,5)/1 = 3 puncte

8. Obadi, D. R. (2013). Flow Theory and Online
Marketing Outcomes: A Critical Literature Review.
Procedia Economics and Finance, 6, 550-561.
https://doi.org/10.1016/S2212-5671(13)00173-1.
WOS:000396454100067.

Indexare: Web of Science; Scopus.

Factor de impact la data publicdrii: fara.

Calcul punctaj = (2x1,5)/1 = 3 puncte

9. Obadi, D. R. (2021). Pretesting Flow Questionnaire
Design Using Eye-Tracking: An Exploratory Study.
Argumentum. Journal of the Seminar of Discursive Logic,
Argumentation Theory and Rhetoric, 19(1):102-117.
Available at:

0 0

0issue%201/06_Obada_tehno.pdf
Indexare: EBSCO, Directory of Open Access Journals

(DOAD), Index Copernicus, Ulrichsweb (Periodicals
Directory).
Calcul punctaj = (2x1,5)/1 = 3 puncte

10. Obadi, D. R. (2019). Sharing Fake News About
Brands on Social Media: a New Conceptual Model Based
on Flow Theory. Areumentum. Journal of the Seminar of]
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Discursive Logic, Argumentation Theory and Rhetoric,
17(2), 144—166. Available at:

0 0

0issue%202/08 Obada_tehno.pdf

Indexare: EBSCO, Directory of Open Access Journals
(DOAJ), Index Copernicus, Ulrichsweb (Periodicals
Directory).

Calcul punctaj = (2x1,5)/1 = 3 puncte

11. Obadi, D. R. (2018). Methodological Issues Related
to Radio Measurement and Ratings in Romania:
Solutions and Perspectives. Argumentum. Journal of the
Seminar of Discursive Logic, Argumentation Theory and
Rhetoric, 16(1), 94-119. Available at:

https://www.f ic.ro/argumentum/Numarul%2016%2
0issue%201/07 R _Obada tehno.pdf

Indexare: EBSCO, Directory of Open Access Journals
(DOAJ), Index Copernicus, Ulrichsweb (Periodicals
Directory).

Calcul punctaj = (2x1,5)/1 = 3 puncte

12. Obadi, D. R. (2014). Exploring the Mediating Role
of Perceived Quality Between Online Flow and
Customer’s Online Purchase Intention on a Restaurant
E-Commerce Website. The Yearbook of The “Gh. Zane”
[nstitute of Economic Researches, 23(1), 35-44.

Indexare: EBSCO, ProQuest, RePEc.

Calcul punctaj = (2x1,5)/1 = 3 puncte

I3. Carti publicate ca unic autor:
1. Obadi, D. RA (2(?‘26). Flux si fF'cvzk.e. Nevys: Moq’ele i Punctaj total
studii em.pirice in stiintele comunicdrii. Editura Tritonic, sonirlat=
Bucuresti, I.SBN: 978-606-749-912-4. 20 puncte
Numdr pagini: 265.
Calcul punctaj = 10x1 = 10 puncte Punctaj total
10x m acumulat
2. Obadi, D. R. (2015). Impactul starii de flux din dupi
mediul on-line asupra calitdtii percepute a unui site web obtinerea
de brand. Pro Universitaria, Bucuresti, ISBN titlului de
978-606-26-0418-9. doctor =
Numdr pagini: 295. 20 puncte
Calcul punctaj = 10x1 = 10 puncte
I4. Cirti publicate in calitate de coautor, avind n Punctaj total
coautori: acumulat =
1. Obadd, D. R., & Farte, G.-I. (2024). Principiile gi A pumcie
managementul relatiilor publice. Editura Tritonic, Punctaj total
Bucuresti, ISBN: 978-606-749-724-3. 6 x m/n acumulat
Numdir pagini: 444. b‘:_“Pé
e _ obtinerea
Calcul punctaj = 6x1/2 = 3 puncte il
doctor =
3 puncte
I5. Carti coordonate, avind n coordonatori: Punctaj total
1. Farte, G.-L., Obadi, D. R., & Gradinaru, I.-A. (Eds.). 5 x mia acumulat =
(2025). Applied Research in Journalism, Public 4,17 puncte
Relations, and Advertising. Selected Papers from the
6
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Proceedings of the 4th Edition of the International
Graduate Conference in Communication Sciences (lasi,
May 29-30, 2025). Editura Universitatii ,,Alexandru Ioan
Cuza” din lasi. ISBN: 978-630-381-001-0.

Numadr pagini: 452.

Calcul punctaj = 5x1/3 = 1,67 puncte

2. Farte, G.-1., & Obada, D. R. (Eds.). (2020). /90 de ani
de presd in spatiul de limba romdna (1829-2019):
Lucrarile celui de-al XII-lea Congres de Istorie a Presei
Romdnesti  (lasi, 12-13  aprilie 2019). Editura
Universitatii ,,Alexandru Toan Cuza” din lasi.

ISBN: 978-606-714-595-3.

Numar pagini: 452.

Calcul punctaj = 5x1/2 = 2,5 puncte

Punctaj total
acumulat
dupa
obtinerea
titlului de
doctor =
4,17 puncte

I6.

Studii/capitole avidnd »n autori in volume colective
(volume cu ISBN)

1. Dini¢, B. M., Bodroza, B., Jovanovié, T., Hini¢, D.,
Puhari¢, Z., Puhari¢, F., Sperka, R., Bauerova, R.,
Kopfivova, V., Voda, A. L., Cautisanu, C., Obada, D. R.,
Iliev, D., Pachemska, T. A., Angeleski, M., Mazzucato,
A., Van Assche, J., DeSmet, A., Gao, S., Xu, B., Chen,
Z., Helmy, M., Osama, E., Gad, L., Aratd, N., Siegler, A.,
Kulcsdar, G., Kohli, N., Chawla, S. K., Kumar, V.,
Najamussagib, A., Amin, R., Kowal, M., Piskorz, .,
Szczygiet, M., Kornienko, D., Veraksa, A., Kosir, K,
Pivec, T., Peras, 1., Chavanovanich, J., Suvanbenjakule,
P., Ermagan-Caglar, E., Turk-Kurt¢a, T., Hamzaoglu, N.,
& Pyzalski, J. (2024). A cross-national perspective of
prejudice-based cyberbullying and cybervictimisation:
An empirical study across 17 countries. In H. Fandrem &
J. O’Higgins Norman (Eds.), International Perspectives
on Migration, Bullying, and School: Implications for
Schools, Refugees, and Migrants. Routledge.

eBook ISBN: 9781003439202.

Calcul punctaj = 2x2/46 = 0,09 puncte

2. Gradinaru, C., Obadi, D. R., & Gradinaru, [.-A.
(2023). Sustainable behaviors make a city smart: An
inquiry into consumers' perception of sustainable
cosmetic brands. In

A. 1. Vodi, A. M. Bercu, & L.-D. Radu (Eds.),
Sustainable development of FEuropean smart cities
(SmartEU  2023):  International Conference, lasi,
Romania, 9-10 June 2023 (pp. 33-51). Editura
Universititii ,,Alexandru Joan Cuza” din lasi.

ISBN print: 978-606-714-806-0

Calcul punctaj = 2x2/3 = 1,33 puncte

3. Obadi, D. R., Ceobanu, C., & Munteanu, C. (2014).
Exploring the relationship between online flow
experience and perceived quality of a brand website: A
conceptual model. In M. Szymura-Tyc (Ed.), 5" EMAC
Regional Conference — Marketing Theory Challenges in
Emerging Markets (pp. 145-152). University of

Economics in Katowice.

2 X m/n

Punctaj tota
acumulat =
2,75 puncte

Punctaj total
acumulat
dupa
obtinerea
titlului de
doctor =
1,42 puncte
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ISBN: 978-83-7875-210-3
Calcul punctaj = 2x2/3 = 1,33 puncte

I7.

Recenzii publicate in reviste indexate in Web of
Science sau in reviste indexate in cel putin 3 din bazele
de date internationale recunoscute sau termeni de
minimum o paginid in enciclopedii/dictionare de
specialitate

0,5 x m/n

I8.

Lucriari publicate in volumele unor conferinte
(volume cu ISSN) sau indexate in cel putin una din
bazele de date internationale recunoscute, traduceri
ale unor lucriri fundamentale din domeniul stiintelor
sociale:

1. Obadi, D. R., & Dabija, D.-C. (2022). Can fake news
about companies lead to an increased social media usage?
An empirical investigation. In R. Pamfilie, V. Dinu, C.
Vasiliu, D. Plesea, & L. Tichiciu (Eds.), 8" BASIQ
International Conference on New Trends in Sustainable
Business and Consumption, Graz, Austria, 25-27 May
2022 (pp. 155-162). ASE.

ISSN: 2457-483X.

Indexare: RePEc.

https://doi.org/10.24818/BASIQ/2022/08/019
Calcul punctaj = 1x1,5/2 = 0,75 puncte

2. Obadi, D. R. (2014). Innovation in measuring the
perceived quality of e-commerce websites: A critical
review of extant knowledge. In B. Plahteanu (Ed.), The
18" International Conference , Inventica 2014 (pp.
331-342). Editura Performantica.

ISSN: 1844-7880.

Calcul punctaj = I1x1,5/1 = 1,5 puncte

1xmn

Punctaj total
acumulat =
2,25 puncte

Punctaj total
acumulat
dupi
obtinerea
titlului de
doctor =
0,75 puncte

19;

Citiri ale publicatiilor candidatului in articole
publicate in reviste indexate in Web of Science, in
carti, capitole de cérti sau volume ori in reviste
indexate in baze internationale (nu se iau fin
considerare autocitirile), #» este numirul de autori al
publicatiei citate, sau recenzii la cartile de autor
publicate in reviste indexate in baze de date
internationale:

1. Lucrarea: Obadi, D. R., Gridinaru, C., & Gradinaru, I.-A.
(2026). From understanding to influence: The interplay of Al
literacy, self-efficacy, and trust in predicting communication
students’ AI adoption and word-of-mouth. Frontiers in
Communication, 10, 1722464.
https:/doi.org/10.3389/fcomm.2025.1722464, a fost citati de:

1.1. Asghar, M. Z., Fabusoye, O. A., & Ozbilen, F. M. (2026).
Pathways toward responsible Al adoption through Al literacy
and acceptance using PLS SEM fsQCA and explainable
machine learning. Discover Computing, 29(1), 369.

Factor de impact: 1,9

Calcul punctaj = (0,2+4x1.9) x 2/3 = 5,2 puncte

1.2. Zhou, X., Pan, Z., & Li, L. (2026). Exploring the
relationship between Al trust and Al literacy among Chinese
college students. In 2026 [5th International Conference on

FEducational and Information Technology (ICEIT) (pp.

(0,2+4xf) x
2/n
pe citare

Punctaj total
acumulat =
3.559,73
puncte

Punctaj total
acumulat
dupa
obtinerea
titlului de
doctor =
3.559.,33
puncte
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1187-1192). IEEE.
https://doi.org/10.1109/ICEIT68991.2026.11521719
Calcul punctaj = (0,2+4x0) x 2/3 = 0,13 puncte

1.3. Ananda, I. D. R.,, Akbar, M., & Arianto, A. (2026).
Challenges in automation by public relations practitioners.
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Coetzee, W. (2020). Acceptance and adoption of eTourism
technologies. In Z. Xiang, M. Fuchs, U. Gretzel, & W. Hopken
(Eds.), Handbook of e-Tourism (pp. 1-31). Springer.

https://doi.org/10.1007/978-3-030-05324-6_58-1.
Calcul punctaj = (0,2+4x0)x2/1 = 0,4 puncte

24.45. Tengilimoglu, E., & Hassan, A. (2020). Applying flow
theory to the online booking experience: The role of utilitarian
and hedonic features. Journal of Tourismology, 6(1), 1-12.
bittis: i 0.26650/101.2020.6.1.0010

Calcul punctaj = (0,2+4x0)x2/1 = 0,4 puncte

24.46. Ford, J. L., Vosloo, J., & Arvinen-Barrow, M. (2020).
‘Pouring everything that you are’; Musicians’ experiences of
optimal performances. British Journal of Music Education,
37(2), 141-153. https://doi.org/10.1017/50265051720000078
Factor de impact: 0,89,

Calcul punctaj=(0,2+4 x0,89)x2/1=7,52 puncte

24.47. Yuliviona, R., Alias, Z., Abdullah, M., & Azliyanti, E.
(2019). The relationship of halal tourism, Islamic attributes,
experiential value, satisfaction and Muslim revisit intention in
framework: A systematic literature review. Infernational
Journal of Tourism & Hospitality Reviews, 6(1), 50-57.
://doi 18510/ y

Calcul punctaj = (0,2+4x0)x2/1 = 0,4 puncte

24.48. Ruiz Vega, A. V., Riafio Gil, C., & Aguado Gonzalez, A.
(2019). ;(Cdémo se forma el estado de flow entre los internautas
compradores de moda? Un estudio comparativo de los sitios
web de Zara y H&M. International Journal of Information
Systems and Software Engineering for Big Companies, 6(1),
79-95.
http://uajournals.com/ojs/index.php/ijisebe/article/download/45
9/337.

Calcul punctaj = (0,2+4x0)x2/1 = 0,4 puncte

24.49. Sanjamsai, S., & Phukao, D. (2018). Flow experience in
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computer game playing among Thai university students.
Kasetsart Jowrnal of Social Sciences, 39(2), 175-182.
https://doi.org/10.1016/j.kjss.2018.03.00

Calcul punctaj = (0,2+4x0)x2/1 = 0,4 puncte

24.50. Soebandhi, S., Hartini, S., & Gunawan, S. (2018).
Children and advergame: The role of presence, flow and
persuasion knowledge. International Journal of Electronic
Business, 14(4), 293-308.
https://doi.org/10.1504/1JEB.2018.098126

Calcul punctaj = (0,2+4x0)x2/1 = 0,4 puncte

24.,51. Morales-Solana, D., Esteban-Millat, 1., & Alegret Cotas,
A. (2018). Flow and consumer behavior in an online
supermarket. In Advances in National Brand and Private Label
Marketing: Fifth International Conference, 2018 (pp. 65-73).
Springer International Publishing.
https://doi.org/10.1007/978-3-319-92084-9 8

Calcul punctaj = (0,2+4x0)x2/1 = 0,4 puncte

24.52. Davidaviciene, V., & Sabaityte, J. (2014). Tyrimy
internetinés rinkodaros srityje analizé [The analysis of research
on internet marketing]. Business: Theory and Practice, 15(3),

220-233. https://doi.org/10.3846/btp.2014.22
Calcul punctaj = (0,2+4x0)x2/1 = 0,4 puncte

110.

Editor al unei reviste editate in striinitate care este
indexata ISI sau indexatd de o bazd de date internationald
recunoscuta;

10.1. Obada, Daniel-Rares — Associate Editor, Frontiers in
Communication, sectiunea Advertising and Marketing
Communication, Frontiers Media SA, Lausanne, Switzerland,
ISSN 2297-900X; indexati Web of Science (ESCI), Scopus,
EBSCO, ProQuest, DOAJ.

5/revista

Punctaj total
acumulat =
5

puncte

Punctaj total
acumulat
dupia
obtinerea

Membru in comitetul de redactie al unei asemenea reviste

3/revistia

titlului de
doctor =
5
puncte

I11.

Editor al unei reviste editate in tard care este indexata ISI
sau indexatd de o baza de date internationald recunoscuta

2/revista

Membru in comitetul de redactie al unei asemenea reviste

1/revista

2.

Coordonator al unei colectii (serie de volume) editate de
0 editurd cu prestigiu international

4/colectie

Membru in comitetul stiintific al unei asemenea
serii-colectii

2/colectie

Coordonator al unei colectii (serie de volume) editate de
o editurd din tard

2/colectie

Membru in comitetul stiinfific al unei asemenea
serii-colectii

1/colectie

I13.

Coordonarea unui proiect de cercetare finantat cu
echivalentul a cel putin 50.000 lei de o entitate din
strdindtate

7/proiect

114,

Coordonarea unui proiect de cercetare finantat cu cel
putin 50.000 lei de o entitate din tard

S/proiect

I15.

Profesor invitat (visiting) la o universitate de prestigiu din
striindtate (titular de curs finalizat prin evaluarea

studentilor)

10/univ.
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Profesor cercetdtor invitat (guest) la o universitate de
prestigiu din strdindtate pentru o perioadd de cel putin o
lund

5/univ.

Efectuarea unui stagiu postdoctoral cu o duratd de cel
putin un an academic la o universitate de prestigiu din
strdindtate sau obtinerea unei diplome de doctor la o
universitate din strdindtate

3/univ.

I16.

Lucriri prezentate la conferinte internationale
organizate in striinitate:

1. Lucrarea prezentati: ,,FIGHTING FAKE NEWS:
USING FLOW THEORY AS A THEORETICAL
FRAMEWORK TO INCREASE STUDENTS’ DIGITAL
MEDIA LITERACY” la XXVI EFSS' 2022 ,,DIGITAL
TRANSFORMATION OF EDUCATION: SEMIOTIC
AND INTERDISCIPLINARY PERSPECTIVES”,
SOZOPOL, BULGARIA, 6-10 SEPTEMBER 2022.

2. Lucrarea prezentatd: ,ANTECEDENTS OF SOCIAL
MEDIA USAGE AND SHARING FAKE NEWS IN
GENERATING TRUST OF SOCIAL MEDIA
INFORMATION ABOUT COMPANIES” la 9™
INTERNATIONAL SCIENTIFIC CONFERENCE NEW
TRENDS IN MANAGEMENT AND PRODUCTION
ENGINEERING - REGIONAL, CROSS-BORDER
AND GLOBAL PERSPECTIVES, WSB UNIVERSITY,
BRENNA, POLAND, 9-10 JUNE 2022.

3. Lucrarea prezentatd: ,,CAN FAKE NEWS ABOUT
COMPANIES LEAD TO AN INCREASED SOCIAL
MEDIA USAGE? AN EMPIRICAL INVESTIGATION”
la 8TH BASIQ INTERNATIONAL CONFERENCE ON
NEW TRENDS IN SUSTAINABLE BUSINESS AND
CONSUMPTION, GRAZ, AUSTRIA, 25-27 MAY
2022.

4, Lucrarea prezentata: ,,EXPLORING
UNDERGRADUATES' FAKE NEWS CONSUMPTION
USING EYETRACKING” la 7™ LUMEN ONLINE
INTERNATIONAL SCIENTIFIC  CONFERENCE
NASHS 2020, CHISINAU, REPUBLIC OF MOLDOVA,
25-26 JUNE 2020.

5. Lucrarea prezentata: +MASURAREA
EXPERIENTELOR EMOTIONALE ALE
CONSUMATORILOR LA MESAJELE PUBLICITARE
PRIN METODA AUTO-RAPORTARILOR VERBALE:
O RECENZIE CRITICA A LITERATURII DE
SPECIALITATE” 1la CONFERINTA STIINTIFICA
INTERNATIONALA SCOALA INTERNATIONALA
DE METODOLOGIE iN STIINTELE SOCIO-UMANE,
EDITIA A 1lI-A, CHISINAU, REPUBLICA
MOLDOVA, 15-16 NOIEMBRIE 2018.

6. Lucrarea prezentata: L,CROSS-CULTURAL
ADAPTATION OF EMOTIONAL DESCRIPTORS
USED IN ADVERTISING TESTING; SPECIFICITIES
FOR ROMANIAN CASE” la 9TH EMAC REGIONAL

1/conf.

Punctaj total
acumulat =
10

puncte

Punctaj total
acumulat
dupi
obtinerea
titlului de
doctor =
7 puncte
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CONFERENCE  ,MARKETING CHALLENGES,
INNOVATIONS AND TRENDS IN EMERGING
MARKETS”, UNIVERSITY OF ECONOMICS IN
PRAGUE, CZECH REPUBLIC, 12-14 SEPTEMBER
2018.

7. Lucrarea prezentata: ,,GO WITH THE FLOW!
EXPLORING THE RELATIONSHIP BETWEEN
ONLINE FLOW STATE AND PERCEIVED QUALITY
OF A BRAND WEBSITE: A STRUCTURAL
MODELING APPROACH” la 6TH EMAC REGIONAL
CONFERENCE ~MARKETING THEORY
CHALLENGES IN EMERGING MARKETS”, WU
VIENNA, AUSTRIA, 16-18 SEPTEMBER 2015.

8. Lucrarea  prezentatd: LEXPLORING THE
RELATIONSHIP BETWEEN  ONLINE FLOW
EXPERIENCE AND PERCEIVED QUALITY OF A
BRAND WEBSITE: A CONCEPTUAL MODEL” la
5TH EMAC REGIONAL CONFERENCE
LMARKETING THEORY CHALLENGES IN
EMERGING MARKETS”, HOSTED BY THE
UNIVERSITY OF ECONOMICS IN KATOWICE,
POLAND, 24-26 SEPTEMBER 2014.

9. Lucrarea prezentatd: ,METHODOLOGICAL
CHALLENGES AND INNOVATIONS IN STUDYING
ONLINE FLOW INFLUENCE ON PERCEIVED
QUALITY OF AN E-COMMERCE WEBSITE” la
CONFERINTA STIINTIFICA INTERNATIONALA,
EDITIA A X-A — DEZVOLTARE ECONOMICA SI
SOCIALA DURABILA A EUROREGIUNILOR SI A
ZONELOR TRANSFRONTALIERE IN CADRUL
FORUMULUI TRANSFRONTALIER AL
EUROREGIUNII SIRET-PRUT-NISTRU, EDITIA A
1I-A, BALTI, REPUBLICA MOLDOVA, 27 IUNIE
2014,

10. Lucrarea prezentatd: ,,THE IMPACT OF ONLINE
FLOW ON A BRAND'S PERCEIVED QUALITY” la
4TH EMAC (EUROPEAN MARKETING ACADEMY)
CEE REGIONAL CONFERENCE ,MARKETING
THEORY AND CHALLENGES IN EMERGING
SOCIETIES”, DOCTORAL COLLOQUIUM, SANKT
PETERSBURG, RUSIA, 25 SEPTEMBER 2013.

Calcul punctaj = 1x10 = 10 puncte

117,

Lucriiri prezentate la conferinte internationale
organizate in tara:

1. Lucrarea prezentatd: ,,FLOW DIMENSIONS OF GEN
7: HOW THEY RELATE TO ACTUAL BEHAVIOR IN
THE TIKTOK WORLD” la THE 5™ EDITION OF THE
INTERNATIONAL CONFERENCE
,,COMMUNICATION IN ACTION: FROM THEORY
TO PRACTICE AND BACK” (CIA 2025),
LALEXANDRU IOAN CUZA” UNIVERSITY OF IASI,
TASI, ROMANIA, 6-8 NOVEMBER 2025.

0,5/conf.

Punctaj total
acumulat =
14 puncte

Punctaj total
acumulat
dupa
obtinerea
titlului de
doctor =
11 puncte
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2. Lucrarea prezentatd: ,,CHALLENGES FOR NGO
COMMUNICATION PRACTITIONERS IN THE
DISINFORMATION ERA: A QUALITATIVE STUDY
EXPLORING STUDENTS’ PERCEPTION OF CIVIC
ENGAGEMENT” la THE 4™ EDITION OF THE
INTERNATIONAL CONFERENCE
,COMMUNICATION IN ACTION: FROM THEORY
TO PRACTICE AND BACK” (CIA 2024),
»ALEXANDRU IOAN CUZA” UNIVERSITY OF IASI,
IASI, ROMANIA, 7-9 NOVEMBER 2024.

3. Lucrarea prezentatd: ,,CAN TIKTOK ADVERTISING
LEAD TO ELECTRONIC WORD OF MOUTH? A
MEDIA PLANNING APPROACH” la THE 4™
EDITION OF THE INTERNATIONAL CONFERENCE
,COMMUNICATION IN ACTION: FROM THEORY
TO PRACTICE AND BACK” (CIA 2024),
LALEXANDRU IOAN CUZA” UNIVERSITY OF IASI,
IASI, ROMANIA, 7-9 NOVEMBER 2024.

4. Lucrarea prezentati: ,,HELLO, GENERATION Z!
HOW DO YOU END UP BUYING IMPULSIVELY ON
TIKTOK?” la INTERNATIONAL CONFERENCE
GLOBALIZATION AND HIGHER EDUCATION IN
ECONOMICS AND BUSINESS ADMINISTRATION
(GEBA 2024), 16™ EDITION, ,,ALEXANDRU IOAN
CUZA” UNIVERSITY OF TASI, TASI, ROMANIA,
17-19 OCTOBER 2024.

5. Lucrarea prezentatd: ,UNDERSTANDING THE
ROLE OF JINFLUENCERS IN ROMANIA: A PUBLIC
RELATIONS PERSPECTIVE” la CEL DE-AL
XVII-LEA  CONGRES INTERNATIONAL DE
ISTORIE A PRESEI — ,PERSONALITATI ALE
PRESEI ROMANESTI”, UNIVERSITATEA
JALEXANDRU I0AN CUZA” DIN IASIL IASI,
ROMANIA, 27-28 SEPTEMBRIE 2024.

6. Lucrarea prezentatd: ,,SUSTAINABLE BEHAVIORS
MAKE A CITY SMART: AN INQUIRY INTO
CONSUMERS’ PERCEPTION OF SUSTAINABLE
COSMETIC BRANDS” la THE ,,SUSTAINABLE
DEVELOPMENT OF EUROPEAN SMART CITIES”
INTERNATIONAL CONFERENCE, , ALEXANDRU
IOAN CUZA” UNIVERSITY OF IASI, IASI,
ROMANIA, 9-10 JUNE 2023.

7. Lucrarea prezentatd: ,,DIGITAL EDUCATION AND
CYBERBULLYING: A COMPARATIVE ANALYSIS
OF BULGARIA, GERMANY, THE NETHERLANDS,
AND ROMANIA” la THE ,,SUSTAINABLE
DEVELOPMENT OF EUROPEAN SMART CITIES”
INTERNATIONAL CONFERENCE, ,ALEXANDRU
IOAN CUZA” UNIVERSITY OF IASI, IASI,
ROMANIA, 9-10 JUNE 2023.

8. Lucrarea prezentatd: ,,DO WE REALLY KNOW HOW
TO USE AI-MEDIATED COMMUNICATION? A
PILOT STUDY AMONG PR & COMMUNICATION
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SCIENCE STUDENTS” la THE 3*” EDITION OF THE
INTERNATIONAL CONFERENCE
,COMMUNICATION IN ACTION: FROM THEORY
TO PRACTICE AND BACK” (CIA 2023),
LALEXANDRU IOAN CUZA” UNIVERSITY OF IASI,
IASI, ROMANIA, 9-11 NOVEMBER 2023.

9. Lucrarea prezentatd: ,,] WON'T GIVE YOU MY
MONEY BECAUSE THIS IS FAKE NEWS!
UNDERSTANDING ONLINE CHARITY INTENTION
TOWARD NGOs FROM A PUBLIC RELATIONS
PERSPECTIVE” la THE 3®*° EDITION OF THE
INTERNATIONAL CONFERENCE
L, COMMUNICATION IN ACTION: FROM THEORY
TO PRACTICE * AND BACK” (CIA 2023),
LALEXANDRU IOAN CUZA” UNIVERSITY OF TASI,
IASI, ROMANIA, 9-11 NOVEMBER 2023.

10. Lucrarea prezentata: »RETAIL
TRANSFORMATIONS  GENERATED BY THE
RECENT TECHNOLOGY DEVELOPMENTS” la THE
3RD EDITION OF THE INTERNATIONAL
CONFERENCE ,COMMUNICATION IN ACTION:
FROM THEORY TO PRACTICE AND BACK” (CIA
2023), ,ALEXANDRU IOAN CUZA” UNIVERSITY
OF IASI, IASI, ROMANIA, 9-11 NOVEMBER 2023.

11. Lucrarea prezentati: ,,UNDERSTANDING ONLINE
FAKE NEWS CONSUMPTION THROUGH THE
READERS' EYES: AN EYE TRACKING APPROACH”
la INTERNATIONAL CONFERENCE SEMIOSIS IN
COMMUNICATION: CULTURE, COMMUNICATION
AND SOCIAL CHANGE, UNIVERSITY OF
POLITICAL STUDIES AND PUBLIC
ADMINISTRATION, BUCHAREST, ROMANIA, 27-30
MAY 2021.

12. Lucrarea prezentatd: ,MEASURING FLOW IN
SOCIAL MEDIA SITES: AN INTEGRATED
APPROACH USING EYE-TRACKING” la 2%
INTERNATIONAL CONFERENCE
,,COMMUNICATION IN ACTION: FROM THEORY
TO PRACTICE AND BACK”, ,ALEXANDRU IOAN
CUZA” UNIVERSITY OF IASI, TASI, ROMANIA, 7-9
NOVEMBER 2019.

13. Lucrarea prezentatd: ,,IN FLUX! DISTRIBUIREA
STIRILOR FALSE DESPRE BRANDURI PE
RETELELE SOCIALE: UN NOU MODEL
CONCEPTUAL” la PERSPECTIVES IN HUMANITIES
AND  SOCIAL  SCIENCES, 6™  EDITION:
INTERDISCIPLINARITY — AN UMBRELLA TERM?
(PHSS 2019), INSTITUTE FOR INTERDISCIPLINARY
RESEARCH, SOCIAL SCIENCES AND HUMANITIES
RESEARCH DEPARTMENT, , ALEXANDRU IOAN
CUZA” UNIVERSITY OF IASI, TASI, ROMANIA,
17-18 MAY 2019.
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14. Lucrarea prezentati: ,0 SCURTA ISTORIE A
MASURARII AUDIENTEI RADIO IN ROMANIA” la
CEL DE-AL XII-LEA CONGRES INTERNATIONAL
DE ISTORIE A PRESEI —,,190 DE ANI DE PRESA IN
SPATIUL DE LIMBA ROMANA (1829-2019)”,
UNIVERSITATEA ,,ALEXANDRU IOAN CUZA” DIN
TASI, TASI, ROMANIA, 12-13 APRILIE 2019.

15. Lucrarea prezentati: ,WHY DO FACEBOOK
USERS SPEND SO MUCH TIME ONLINE? USING
FLOW THEORY AS THEORETICAL FRAMEWORK
FOR A POSSIBLE EXPLANATION” la 15T
INTERNATIONAL CONFERENCE
,,COMMUNICATION IN ACTION: FROM THEORY
TO PRACTICE AND BACK”, ,ALEXANDRU IOAN
CUZA” UNIVERSITY OF IASI, IASI, ROMANIA,
8-10 NOVEMBER 2018.

16. Lucrarea prezentati: ,,POTENTIAL SOURCES OF
ERROR IN MEASURING ONLINE RADIO
AUDIENCE?” la 23® COLLOQUE FRANCO-ROUMAIN
EN SCIENCES DE L'INFORMATION ET DE LA
COMMUNICATION: INFORMATION,
COMMUNICATION ET HUMANITES
NUMERIQUES, BABES-BOLYAI  UNIVERSITY,
CLUJ-NAPOCA, ROMANIA, 18-20 OCTOBER 2018.

17. Lucrarea prezentatd: ,,DESIGNING ADVERTISING
STIMULI FOR EVOKING CONSUMERS’
EMOTIONS: A  SEMIOTIC APPROACH” Ia
CONFERINTA INTERNATIONALA LSEMIOSIS IN

COMMUNICATION: DIFFERENCES AND
SIMILARITIES”, NATIONAL UNIVERSITY OF
POLITICAL STUDIES AND PUBLIC

ADMINISTRATION (SNSPA), BUCHAREST,
ROMANIA, 14-16 JUNE 2018.

18. Lucrarea prezentata: -CONTEMPORARY
VALENCES OF THE ROMANIAN ARCHETYPES” la
CONFERINTA INTERNATIONALA ,SEMIOSIS IN

COMMUNICATION: DIFFERENCES AND
SIMILARITIES”, NATIONAL UNIVERSITY OF
POLITICAL STUDIES AND PUBLIC

ADMINISTRATION (SNSPA), BUCHAREST,
ROMANIA, 14-16 JUNE 2018.

19. Lucrarea prezentatd: ,, ]S ANYBODY LISTENING?
MEASURING RADIO AUDIENCE IN A DIGITAL
ERA” la CONFERINTA INTERNATIONALA
PERSPECTIVES IN HUMANITIES AND SOCIAL
SCIENCES: HINTING AT INTERDISCIPLINARITY,
5™ EDITION: MAPPING DIGITAL FUTURES,
LALEXANDRU IOAN CUZA” UNIVERSITY OF IAS]I,
IASI, ROMANIA, 23-24 MAY 2018.

20. Lucrarea prezentatd: ,REACTIVE PUBLIC
RELATIONS STRATEGIES FOR MANAGING ‘FAKE
NEWS’ IN ONLINE ENVIRONMENT” la 8™ LUMEN

INTERNATIONAL CONFERENCE: RETHINKING
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SOCIAL ACTION. CORE VALUES IN PRACTICE,
SUCEAVA, ROMANIA, 27-28 APRIL 2018.

21. Lucrarea prezentata: ,METHODOLOGICAL
ISSUES IN  TRANSLATING  EMOTIONAL
DESCRIPTORS FOR ADVERTISING TESTING” la
8TH EMAC REGIONAL CONFERENCE , BRIDGING
THE MARKETING THEORY/PRACTICE GAP AND
COMPETITIVENESS OF THE NEW EUROPE”, THE
WEST UNIVERSITY OF TIMISOARA, TIMISOARA,
ROMANIA, 20-22 SEPTEMBER 2017.

22. Lucrarea prezentata: ,LEXPLORING USER’S
FLOW-PROPENSITY WHILE BROWSING ON A
BRAND WEBSITE: USING THE BIG FIVE MODEL
TO ASSESS AUTOTELIC PERSONALITY” la
CONFERINTA INTERNATIONALA ,HUMANITIES
AND SOCIAL SCIENCES TODAY. CLASSICAL AND
CONTEMPORARY ISSUES”, ACADEMIA ROMANA,
FILIALA TASI, ROMANIA, 7-10 MAY 2015.

23. Lucrarea  prezentata: LINNOVATION  IN
MEASURING THE PERCEIVED QUALITY OF
E-COMMERCE WEBSITES: A CRITICAL REVIEW
OF EXTANT KNOWLEDGE” la THE 18TH
INTERNATIONAL CONFERENCE ,INVENTICA
20147, IASI, ROMANIA, 24 JULY 2014.

24. Lucrarea prezentatd: L,ONLINE FLOW
EXPERIENCE AND PERCEIVED QUALITY OF A
BRAND WEBSITE: INPASCANIRO CASE STUDY™
la  INTERNATIONAL CONFERENCE LOGOS
UNIVERSALITY MENTALITY EDUCATION
NOVELTY, IASI, ROMANIA, 10-11 APRIL 2014.

25. Lucrarea prezentatd: ,MULTIMODALITY AS A
PREMISE FOR INDUCING ONLINE FLOW ON A
BRAND WEBSITE: A SOCIAL SEMIOTIC
APPROACH” la INTERNATIONAL CONFERENCE
LOGOS UNIVERSALITY MENTALITY EDUCATION
NOVELTY, IASI, ROMANIA, 10-11 APRIL 2014.

26. Lucrarea prezentati: ,MEASURING PERCEIVED
SERVICE QUALITY OFFLINE VS. ONLINE: A NEW
PESQ CONCEPTUAL MODEL” la INTERNATIONAL
CONFERENCE EMERGING MARKETS QUERIES IN
FINANCE AND BUSINESS, TARGU MURES,
ROMANIA, 2427 OCTOBER 2013.

27. Lucrarea prezentata: ,FLOW THEORY AND
ONLINE MARKETING OUTCOMES: A CRITICAL
LITERATURE REVIEW” la 20™ INTERNATIONAL
ECONOMIC CONFERENCE - IECS 2013 ,POST
CRISIS ECONOMY: CHALLENGES AND
OPPORTUNITIES”, SIBIU, ROMANIA, 2013.

28. Lucrarea prezentatd: ,MEASURING THE
PERCEIVED QUALITY OF A COMMERCIAL WEB
SITE: A CRITICAL LITERATURE REVIEW” la

.DOCTORAL SCHOOL OF ECONOMICS AND
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BUSINESS ADMINISTRATION INTERNATIONAL
CONFERENCE”, IASI, ROMANIA, 2013.

Calcul punctaj = 0.5x28 = 14 puncte

I18. Beneficiar al unor granturi individuale sau burse :
& : 7, Punctaj total
postdoctorale in valoare de cel putin 25.000 lei:
? acumulat =
1. Director proiect de cercetare — grant UAIC obtinut prin 0,5 puncte
competitie. Titlul: ,,ROLUL STARII DE FLUX IiN Punciaj tofal
DISTRIBUIREA  STIRILOR  FALSE  DESPRE| 0,5/grant/ acumulat
BRANDURI PE RETELE DE SOCIALIZARE”. Cod bursa dupi
Proiect GI-UAIC-2018-09. obtinerea
Valoarea proiectului: 40.000 de lei. titlului de
Durata proiectului: 2019-2022. doctor =
Calcul punctaj = 0.5x1 = 0,5 puncte 0= ppocte
119. Initierea unor programe de studii universitare: Punctaj total
: : acumulat =
1. Program de masterat profesional ,,Comunicare 5
strategica in mediul digital”, Departamentul de Stiinte ale pomcte
Comunicdrii §i Relatii Publice, Facultatea de Filosofie si Punctaj total
Stiinte Social-Politice, Universitatea ,,Alexandru Ioan 2/prog. acumulat
Cuza” din Iasi, anul 2024-2025. dupa
obtinerea
titlului de
doctor =
2 puncte
Introducerea unor cursuri noi:
1. Metode de cercetare cantitative in stiintele comunicarii
(op.) — programul de masterat ,Relatii publice si
publicitate”, anul I, Departamentul de Stiinte ale
Comunicarii si Relatii Publice, Facultatea de Filosofie si
Stiinte Social-Politice, Universitatea ,,Alexandru Ioan
Cuza” din lasi, 2021.
2. Metode de cercetare calitative in stiintele comunicarii ;
i : : Punctaj total
(op.) — programul de masterat ,Relatii publice si -
publicitate”, anul I, Departamentul de Stiinte ale HUERDiRles
Comunicarii si Relatii Publice, Facultatea de Filosofie si % st
Stiinte Social-Politice, Universitatea ,,Alexandru Ioan Punctaj total
Cuza” din Iasi, 2021. 0,5/curs acumulat
dupa
3. Metode de cercetare online — programul de masterat obtinerea
,Comunicare strategicd in mediul digital”, anul II, titlului de
Departamentul de Stiinte ale Comunicdrii si Relatii doctor =
Publice, Facultatea de Filosofie si Stiinte Social-Politice, 2 puncte
Universitatea ,,Alexandru Ioan Cuza” din lasi, 2025.
4. Influencer marketing — programul de masterat
,Comunicare strategici in mediul digital”, anul II,
Departamentul de Stiinte ale Comunicdrii si Relatii
Publice, Facultatea de Filosofie si Stiinte Social-Politice,
Universitatea ,,Alexandru Ioan Cuza” din Iasi, 2025.
Calcul punctaj = 0,5x4 = 2 puncte
Publicare cursuri pentru studenti 1 xm/n -

120. Membru al unei echipe de cercetare care Punctaj total
implementeazi un proiect finantat pe bazi de| 1/project | acumulat=
competitie cu cel putin 100.000 lei: 1 punct
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1. Membru in proiectul de cercetare international derulat
de COST Action CAI8115 TRANSNATIONAL
COLLABORATION ON BULLYING, MIGRATION
AND INTEGRATION AT SCHOOL LEVEL (TRIBES)
— The European Cooperation in Science and Technology
(COST) — https://www.cost.eu/actions/CA18115/.

WG6: E-Technology, Cyberbullying & Online Safety.
Buget anual estimativ €130,000 (pentru 25 COST
Membri) x 4 ani = € 520,000.

Calcul punctaj = IxI = I punct

Punctaj total
acumulat
dupa
obtinerea
titlului de
doctor =
1 punct

I21.

Membru al Consiliului National de Atestare a Titlurilor,
Diplomelor si Certificatelor Universitare, al Consiliului
National al Cercetdrii Stiintifice, al consiliului sau
comisiilor de specialitate ale Agentiei Romane de
Asigurare a Calitatii in Invatdmantul Superior, CNFIS (se
puncteaza un singur mandat). Premii ale unor academii §i
asociatii stiintifice

1/ Pe consiliu/
comisie /
premiu

122,

Studiu  individual sau colectiv de evaluare si
fundamentare de politici publice elaborat in urma unor
concursuri de selectie, pentru diverse institutii publice
guvernamentale / organizatii internationale / centre de
cercetare

2 x m/n

123.

Participarea in colectivele de elaborare sau implementare
a granturilor ori a proiectelor de dezvoltare institutionald,
sociald si regionald; transfer de cunoastere si instrumente
de politici; asistentd pentru dezvoltare s.a finantate de o
entitate regionald, nationald sau din striinitate:

1/ proiect
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STANDARDE MINIMALE CE TREBUIE INDEPLINITE CUMULATIV:

Criteriu Denumirea criteriului Standardul pentru | Standardul pentru | Punctaj Criteriu
profesor universitar conferentiar obtinut | indeplinit/
universitar neindeplinit
Punctajul pentru indicatorul indeplinit

Cl1 1 >10 >5 157,03 157.03 >10
Numirul de articole care
prezintd contributii originale, Punctaj fndeplinit
in reviste cotate ISI sau obtinut .

C2 : . . . >8 >5 12 articole
indexate in cel putin 2 din 27 -8
bazele de date internationale
recunoscute [12]

Indeplinit
5 luerari
Cel putin o carte la o eligibile (3
Numarul de carti la care este | editurd cu prestigiu carti /2
C3 unic autor, prim-autor sau | international (Al) Punctaj volume
coordonator [I3, I4, I5] sau cel putin doua >1 obtinut | coordonate);
cdrti publicate la alte 27,17 conditia
edituri cu prestigiu privind
recunoscut (A2) editurile
Al/A2 este
indeplinita

C4 Suma punctajului  pentru 2 ‘s
indicatorii >100 >50 216,20 zll“ﬁfggif'l‘go
11-18

C5 Punctajul pentru indicatorul Indeplinit
19 =10 >5 3.559,73 3.559.73>10

Cé Punctaj total (suma Indeplinit
punctajului pentru indicatorii > 150 > 100 3.810,43 3.810,43
11-123) >150

Cc7 Punctaj _ total . .(sum.a. Tadleplingt
punctajului pentru indicatorii ~100 50 3.787,70 3.787.70
11-123) acumulat  dupd - - puncte '> 1 OZ)
obtinerea titlului de doctor

Data, Semnatura candidat,
2.09.2026 Conf. univ. dr. Daniel-Rares OBADA

g
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